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THE MAGAZINE

WE LOVE TO TRAVEL!
The world of gay travel is 
changing quickly: Within 
a few years countless de-
stinations have discove-
red gay travelers as an in-
teresting audience. Many 
companies present them-
selves as gay friendly, ho-
ping for more customers 
and a modern image. At 
the same time, the needs 
of gay travelers are chan-
ging, too. While in the past, 
their focus was to discover 
safe destinations, which 
allowed them to feel free, 
today the challenge is to 
find the best offer among 
the many. Our goal is to 
step in – and help. Our re-
porters and editors travel 
the world to identify new 
trends and give tips for a 
perfect vacation.

Some destinations have 
developed to gay classics 
over the past years and 
most gay travelers have 
heard of them. We have 
a look at current deve-
lopments and inform our 
readers frequently about 
what’s going on. At the 
same time we aim to in-
spire. To do so, we pre-
sent destinations that so 
far have not been on the 
gay traveler’s map, but 
should be in the future. A 
wonderful vacation does 
not necessarily mean to fly 
around the globe. That’s 
why we feature destinati-
ons in Europe as well as in 
North America and world-
wide. As often as possible 
we try to introduce desti-
nations through the eyes of 
locals. It’s them who know 

their cities and countries 
best, and who are happy 
to share their insights with 
our readers.

Events like prides, cultu-
ral festivals, sport tourna-
ments, parties and cruises 
often give the best reasons 
to travel. We inform about 
upcoming events that no 
one should miss. 

For 13 years, Spartacus 
Traveler has been bring-
ing the wide world of gay 
travel to our readers. We 
research with passion, 
because we are travelers. 
Just as our readers are.



AUDIENCE

NO ONE LIKES TO 
TRAVEL MORE!
The travel industry has 
been targeting the gay 
audience for quite some 
time - and with well en-
ough reason! Gay men 
often live in a double 
income no kids rela-
tionship and usually 
have more time on their 
hands to go on vacation. 
In a study conducted for 
the largest international 
tourism fair, ITB, 5.700 
gay men have been as-
ked to answer questi-
on about their traveling 
habits. Within the 12 
months of a year gays 

have been on over 9 
million vacations. That 
is approximately 15% of 
the 64 million vacations 
all of Germany goes on 
in the same time.  

Gay men in Germany 
are the record holder 
for short trips. Accor-
ding to the Allensbach 
institute 7.3% go on 
more than 9 short trips 
a year (the average per-
centage is 1.9%). 58% 
prefers big cities to ru-
ral areas when it comes 
to their destination of 
choice and 45% book 
hotels with 4 stars or 

higher. Based on cur-
rent studies the gay tra-
vel sector in Germany 
is estimated to be worth 
20,4 billion Euro. 
 
8.6% of the target group 
has booked 5 or more 
flights within the last 12 
months (the average 
percentage is 2.3%). 
53% book their flights 
directly via the website 
of the airline. 

“Based on current studies the gay travel sector in 
Germany is estimated to be worth 20,4 billion Euro.“ 



OUR CLIENTS



SPARTACUS 
TRAVELER DIGITAL!
The Spartacus Traveler 
is undoubtedly the most 
beautiful when you can 
hold it in your hands. 
Unique selling points of 
our title include various 
paper types, continent-
shaped die cuts, and indi-
vidual finishes such as UV 
and soft-touch coatings 
on the covers. Natural-
ly, tablet and smartphone 
readers can subscribe 
to a digital edition of our 
magazine which is now 
available on four different 
platforms. 

More than 4,000 national 
and international titles 
can be found in the Read-
ly magazine flat-rate libra-
ry, including Spartacus 
Traveler and our partner 
magazine Mate. Our ma-
gazines generate an ave-
rage of 150,000 and up to 
250,000 page views per 
issue. Readly is available 

for both iOS and Android. 
From time to time we also 
release Readly Exclusi-
ves such as our 146-page 
Shooting Edition with 
previously unpublished 
images of our photo pro-
ductions.

With its 12 million readers 
– which include 4 million 
from Germany, Austria 
and Switzerland – yum-
pu ranks among the 500 
most-visited websites in 
the German-speaking 
countries of Europe and 
among the top 3,000 
websites worldwide. Rea-
ders can enjoy several 
thousand titles for less 
than 10 euros per month 
or subscribe to a premi-
um account to access 
even more magazines.

As one of the largest B2B 
platforms for digital librari-
es, PressReader is availa-
ble to guests and visitors 
in numerous hotels, air-
lines, public libraries, and 
cruise ships. These busi-
nesses include renowned 
companies such as Mar-
riott, Accor, Westin, The 
Ritz-Carlton, Cathay Paci-
fic, British Airways, Iberia, 
Air Canada, and Turkish 
Airlines.

Spartacus 
Gay Guide App
Our app is the perfect 
travel buddy: Aside from 
useful insider informa-
tion on hundreds of des-
tinations, our users can 
connect within a unique 
network of travelers and 
travel experts. 

Digital

„Up to 250.000 page views 
per issue.“



RATES & SIZES

All ads need to be delivered with a 3 mm bleed! 
mind the back margin and leave a space of 10 mm for all relevant texts and images

premium position +10 %inserts (glued) 250 € / CPM
inserts (loose) 90 € / CPM
surcharge of 500 € for 5.000 and fewer inserts 

CONTACT

DMA - Deutsche Media Agentur und Verlag GmbH
Rosenthaler StraSSe 36 | 10178 Berlin

Tel.: +49 (0)30 - 44 31 98 - 0
Fax: +49 (0)30 - 44 31 98 - 77

Sales Manager: Dirk Baumgartl / 
dirk@spartacus.travel

50.000 readers per issue
Additional number of issues distributed 
through dertour offices
Distribution digital via Yumpu, Pressreader & Readly
www.spartacus.travel
www.facebook.com/SpartacusGayGuide
www.instagram.com/spartacusgayguide

I 2020 - SPRING
Submission: 2/10 /// Release Date: 2/27

II 2020 - SUMMER
Submission: 7/27 /// Release Date: 8/13

III 2020 - WINTER
Submission: 11/16 /// Release Date: 12/3

Release Dates 2020

Size
in mm

Rate

2/1
440 x 275

7.900 €

1/1
220 x 275

3.800 €

1/2
Landscape  220 x 135      

Vertical  106 x 275

1.900 €

1/4 
93 x 120

(type area)

950 €

Distribution


